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So Close, Yet So Far? Effects of Privatisation and Communicative
Strategy on the Perceptions of Stakeholders in Corporate Crises 127
Benno Viererbl, Nora Denner and Stefanie Holzer

Understanding Factors That Influence Risk Perception in
Strategic Communication: The Case of CCUS Communication 145
Diana-Maria Cismaru and Raluca Silvia Ciochina

The Effects of Corporate Philanthropy on Reputation Following
Natural Disasters: The Benefits of Helping When Hurting 159
Guy Bennett-Longley and Daniel Laufer

The Quest for Crisis Management Keystone: Reflections on the
Future of Risk, Crisis and Disaster Research and Practice 173
Yan Jin

vi CONTENTS



LIST OF FIGURES AND TABLES

Mapping the Challenges of COVID-19 from the Point of View of Organisational
Communication
Table 1. Communication Journals Included in the Sample and the

Number of COVID-Related Articles in Them (2020–Mid-
2022).

24

Table 2. Codes and Preliminary Findings Based on Pandemic
Communication Research.

25

Fig. 1. A Preliminary Model of Central Aspects of
Organisational Pandemic Communication.

31

Crisis Communication at the Intersection of Responsibility and Consumer
Engagement Opportunity: A Case Study of Ryanair Tweets During the
COVID-19 Pandemic
Table 1. Keywords in the Ryanair 2022 Corpus. 44
Table 2. Top 5 Two-Word Clusters of Government and Country. 46
Table 3. Two-Word Clusters of Anti and a Vaccination-Related

Word.
47

Table 4. Top 5 Two-Word Clusters of Account. 50

Negotiations in Various Crisis Situations
Table 1. Researched Categories and Associated Codes. 63

What’s Happening at Your Company?! Employees’ Reactions to Inquiries of
Outsiders in the Event of Negative Media Coverage
Fig. 1. Theoretical Models. 80
Table 1. Results of Confirmatory Factor Analysis (CFA). 85
Fig. 2. Structural Model Assertive Reactions. 86
Fig. 3. Structural Model Defensive Reactions. 87

Taliban’s Communication on Afghan Women: Narratives and Image Repair
Strategies After the Kabul Takeover
Table 1. Taliban’s Communication Strategies on Afghan Women. 101
Fig. 1. Taliban’s Narrative Stages. 102

vii



Crisis Communication Challenges in Czech Pandemic Education:
Recommendations for Strategic Communication in the Public Sector
Fig. 1. Proportion of Directors Who Agree With the

Statements by Scores 10–8 on 10-Point Scales
(Strongly Agree).

119

Fig. 2. Long-Term Goals for the Czech Ministry of
Education Towards Communication.

122

So Close, Yet So Far? Effects of Privatisation and Communicative Strategy
on the Perceptions of Stakeholders in Corporate Crises
Fig. 1. Results of the Moderated Mediation Analysis With

Affective Image of the CEO as Dependent Variable.
136

Fig. 2. Results of the Moderated Mediation Analysis With
Cognitive Image of the CEO as Dependent Variable.

136

Fig. 3. Results of the Moderated Mediation Analysis With
Affective Image of the Organisation as Dependent
Variable.

137

Fig. 4. Results of the Moderated Mediation Analysis With
Cognitive Image of the Organisation as Dependent
Variable.

138

Stimulus A.1. Information on a Cyber Security Crisis at the
Company.

142

Stimulus A.2. Crisis Statement of the CEO (Rebuild Strategy). 143
Stimulus A.3. Crisis Statement of the CEO (Deny Strategy). 144

Understanding Factors That Influence Risk Perception in Strategic
Communication: The Case of CCUS Communication
Fig. 1. Distribution of Articles on CCUS Topics in

Romania per Year (n 5 61).
151

The Effects of Corporate Philanthropy on Reputation Following Natural
Disasters: The Benefits of Helping When Hurting
Table 1. Experiment 1: ANOVA Descriptive Statistics. 166
Table 2. Experiment 1: Scepticism t-test Descriptive Statistics. 166
Table 3. Experiment 2: t-test Descriptive Statistics. 167

viii LIST OF FIGURES AND TABLES



ABOUT THE EDITORS

Sabine Einwiller, PhD, is the Professor of Public Relations Research at the
Department of Communication, University of Vienna, Austria, where she acts as
department chair and heads the Corporate Communication Research Group.
Before joining the University of Vienna, she was a Professor at the Johannes
Gutenberg-University Mainz, Germany. She is a member of EUPRERA’s board
of directors and headed EUPRERA’s scientific committee from 2019 to 2021.
Her research interests comprise employee communication, corporate social
responsibility, crisis communication and the effects of negative publicity and
complaining.

Jens Seiffert-Brockmann, PhD, is a Professor of Business Communication at the
Department of Business Communication at the Vienna University of Economics
and Business (WU), Austria. His work is focused on the area of strategic
communication, especially on the impact of digital communication on businesses,
especially with regard to content management, gamification and internet memes
and also strategic communication with a focus on evolutionary psychology. He
has published numerous articles and chapters on these issues in established
international journals in the field. He is an associate editor at the International
Journal of Strategic Communication.

Stefania Romenti, PhD, is a Full Professor in Strategic communication and PR at
IULM University (Milan, Italy) and Chair of the Master in Strategic Commu-
nication (English Language). She is Delegate of the Rector for Sustainability and
Track Chair of Sustainable Marketing of Società Italiana Marketing (SIM),
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