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Marcela Konrádová, PhD in Political Science, works as an Assistant Professor at
Charles University in Prague, Department of Marketing Communication and
PR. Her research fields combine political and government communication,
political marketing, personalization of politics and resulting consequences on
electoral campaigns. Marcela has participated in several internships and trainee
programs for organizations such as KohoVolit.eu and Demagog.cz. She was also
an external collaborator at the Institute of Political Marketing and Cam-
paigns.cz. Marcela has worked in analytical positions on international projects in
Germany, Serbia, Bulgaria and other countries.

Christine Korn, PhD, is an internal communications consultant in the adminis-
tration of the state government of Hesse, Germany. She earned her PhD at the
University of Mainz, Germany, where she also did her master’s in communica-
tion. In her doctoral dissertation, published in 2018 by Springer, she researched
the reactions of employees and the role of internal communications in the case of
negative news reporting about an organization.

Merja Koskela, PhD, is a Professor of Applied Linguistics at Communication
Studies, University of Vaasa, Finland. Her research interests concern organiza-
tional and financial communication as well as professional discourse. Currently,
she leads research projects on transparency in the reporting of state-owned
enterprises and on media representations of climate-wise housing.
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