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PREFACE

Equality, diversity, and inclusion (EDI) is a complex domain that must be inte-
grated across all organisational areas since these concepts nurture organisational 
activities at different levels. Considering the fundamentals of these concepts and 
managing them effectively in the workplace contribute significantly to organisa-
tional performance. Indeed, as including and managing diverse talent is a strate-
gic move in competitiveness, organisations need to have strong human resources 
to achieve effectiveness and dynamism in their processes. In this sense, when 
diversity is successfully managed in organisations, employee productivity can be 
enhanced and employee satisfaction can be increased, which in turn, can lead 
to improved organisational performance. Accordingly, given these arguments, it 
becomes evident that the concept of EDI cannot be discussed without incorpo-
rating strategic organisational factors, especially in the compelling new business 
order. From this point forth, in today’s ever-growing digitalised and competitive 
business world, organisations strive to pay attention to their EDI approaches 
from different perspectives (i.e. technological and strategic).

With the recent changes brought by both Industry 4.0 on the technology 
side and the COVID-19 pandemic at the social end, how the EDI concept is 
approached in the workplace have remained vague since the primary focus of 
organisations has mainly been on the ways of surviving in profit. Under these 
circumstances, organisations have largely failed to fully integrate their strategic 
and technological developments relying on the principles of the EDI and, as such 
stunt the comprehension of the transformation of the EDI concept by means of 
contemporary approaches. In this respect, this book sets out to bridge the spread 
of disciplines in examining traditional and contemporary approaches in EDI 
from strategic and technological perspectives and aims to provide novel insights 
into the extant knowledge and practices in today’s digitalised business world.
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