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Borges, M., Eusébio, C., & Carvalho, N.

(2014). Governance for sustainable tourism. European Journal of Tourism

Research, 7(1), 45�56.

Botterill, D.

(2001). The epistemology of a set of tourism studies. Leisure Studies, 20(3),

199�214.

Bozeman, B., & Boardman, C.

(2003). Managing the new multipurpose, multidiscipline research center:

Institutional innovation in the academic community. IBM Endowment for

Business of Government, Washington DC.

Bradbury, H., & Reason, P.

(2003). Action research an opportunity for revitalizing research purpose and

practices. Qualitative Social Work, 2(2), 155�175.

Bramwell, B., & Lane, B.

(Eds.). (1994). Rural tourism and sustainable rural development. Clevedon:

Channel View.

(Eds.). (2000). Tourism collaboration and partnerships: Politics, practice and

sustainability (Vol. 2). Bristol: Channel View Publications.

(2005). From niche to general relevance? Sustainable tourism, research

and the role of tourism journals. The Journal of Tourism Studies, 16(2),

52�62.

(2011). Editorial Introduction. Critical research on the governance of tourism

and sustainability. Journal of Sustainable Tourism, 19(4�5), 411�421.

Bramwell, B., & Sherman, A.

(1999). Collaboration in local tourism policymaking. Annals of Tourism

Research, 26(2), 392�415.

Brandenburger, A., & Nalebuff, B.

(1997). Co-opetition. New York, NY: Doubleday.

Braun, E.

(2008). City marketing � Towards an integrated approach. Erasmus Research

Institute of Management (ERIM), Rotterdam.

Brazilian Ministry of Education.

(2016). Censo da Educação Superior 2014. Retrieved from http://download.inep.

gov.br/educacao_superior/censo_superior/documentos/2015/censo_da_edu-

cacao_superior_2014_principais_resultados.xls

Brazilian Ministry of Labour and Social Security.

(2016). Cadastro Brasileiro de Ocupações. Retrieved from http://www.mtecbo.

gov.br/cbosite/pages/pesquisas/ResultadoOcupacaoMovimentacao.jsf.

Accessed on March 7.

332 References

http://download.inep.gov.br/educacao_superior/censo_superior/documentos/2015/censo_da_educacao_superior_2014_principais_resultados.xls
http://download.inep.gov.br/educacao_superior/censo_superior/documentos/2015/censo_da_educacao_superior_2014_principais_resultados.xls
http://download.inep.gov.br/educacao_superior/censo_superior/documentos/2015/censo_da_educacao_superior_2014_principais_resultados.xls
http://www.mtecbo.gov.br/cbosite/pages/pesquisas/ResultadoOcupacaoMovimentacao.jsf
http://www.mtecbo.gov.br/cbosite/pages/pesquisas/ResultadoOcupacaoMovimentacao.jsf


Breen, A., & Rigby, D.

(1996). The new waterfront: A worldwide urban success story. London: Thames

and Hudson.

Briedenhann, J., & Wickens, E.

(2004). Tourism routes as a tool for the economic development of rural areas—

Vibrant hope or impossible dream. Tourism Management, 25(1), 71�79.

Brouder, P., & Eriksson, R. H.

(2013). Tourism evolution: On the synergies of tourism studies and evolutionary

economic geography. Annals of Tourism Research, 43, 370�389.

Bruttomesso, R.

(1993). Waterfront. Una nuova frontiera per le città sull’acqua. Centro
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Napoli, 13(2). Retrieved from http://www.tria.unina.it/index.php/tria/article/

view/2707

References 335

http://www.mific.gob.ni/Portals/0/Portal%20Empresarial/Gu%C3%ADa%20de%20Buenas%20Pr�cticas%20Ambientales%20en%20el%20Sector%20Turismo-Hoteler%C3%ADa.pdf
http://www.mific.gob.ni/Portals/0/Portal%20Empresarial/Gu%C3%ADa%20de%20Buenas%20Pr�cticas%20Ambientales%20en%20el%20Sector%20Turismo-Hoteler%C3%ADa.pdf
http://www.mific.gob.ni/Portals/0/Portal%20Empresarial/Gu%C3%ADa%20de%20Buenas%20Pr�cticas%20Ambientales%20en%20el%20Sector%20Turismo-Hoteler%C3%ADa.pdf
http://googleresearch.blogspot.jp/2011/03/reading-tea-leaves-in-tourism-industry.html
http://googleresearch.blogspot.jp/2011/03/reading-tea-leaves-in-tourism-industry.html
http://www.tria.unina.it/index.php/tria/article/view/2095/2128
http://www.tria.unina.it/index.php/tria/article/view/2095/2128
http://www.tria.unina.it/index.php/tria/article/view/2707
http://www.tria.unina.it/index.php/tria/article/view/2707


Clemente, M., & Giovene di Girasole, E.

(2012). The ambivalent zone between land and sea. A new approach to collective

spaces based on maritime identity of the cities by the sea. In S. Morgado &

J. Rafael Santos (Eds.), Ambivalent landscapes: Sorting out the present by

designing the future, Public Spaces � Urban Cultures Conference.

(2015). Innovative strategies for urban regeneration in coastal areas � The case

study of the Metropolitan Coast of Naples. In C. Gambardella (Eds.), Le

vie dei mercanti: Heritage and technology, Mind knowledge experience

(pp. 2059�2068). Atti del XIII International Forum Le vie dei Mercanti.

Napoli: La scuola di Pitagora.

Clemente, M., Giovene di Girasole, E., Cannatella, D., & Martucci, M.

(2015). Cultural landscape by the sea as a commons: Collaborative planning for

the metropolitan waterfront of naples. BDC, 15(1), 113�130.

Clemente, M., Giovene di Girasole, E., & Oppido, S.

(2012). Grandi e piccoli eventi nelle città di mare per mutamenti urbani sosteni-
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(2008). Città portuali e waterfront urbani: costruire scenari di trasformazione in

contesti di conflitto. Méditerranée, 111. Retrieved from http://mediterranee.

revues.org/2751.

Global Sustainable Tourism Council.

(2015). Global sustainable tourism criteria for hotels and tour operators. GSTC,

Madrid. Retrieved from http://www.gstcouncil.org/sustainable-tourism-gstc-

criteria/criteria-for-hotels-and-tour-operators.html

Gnudi, P.

(2013). Una strategia unica per il turismo. Il Sole 24 ore.

Go, A., Huang, L., & Bhayan, R.

(2009). Twitter sentiment analysis. Retrieved from www.nlp.stanford.edu

Go, F., & Govers, R.

(2000). Integrated quality management for tourist destinations: A European

perspective on achieving competitiveness. Tourism Management, 21(1),

79�88.

Go, F., & Trunfio, M. P.

(2011). Twenty years of tourism development research. In P. Keller & T. Bieger

(Eds.), Tourism development after the crisis (pp. 229�242). Berlin: Erich

Schmidt Verlag.

Goeldner, C.

(2005). Reflections on the historic role of journals in shaping tourism knowledge.

The Journal of Tourism Studies, 16(2), 44�51.

Goeldner, C., & Ritchie, B.

(2006). Tourism: principles, practices, philosophies. Hoboken, NJ: Wiley.

344 References

http://www.cma.gva.es/areas/educacion/educacion_ambiental/educ/sensibilizacion/modulo.htm
http://www.cma.gva.es/areas/educacion/educacion_ambiental/educ/sensibilizacion/modulo.htm
http://www.scientific.net
http://www.scientific.net
http://mediterranee.revues.org/2751
http://mediterranee.revues.org/2751
http://www.gstcouncil.org/sustainable-tourism-gstc-criteria/criteria-for-hotels-and-tour-operators.html
http://www.gstcouncil.org/sustainable-tourism-gstc-criteria/criteria-for-hotels-and-tour-operators.html
http://www.nlp.stanford.edu


Goeldner, C. R., Ritchie, J. R. B., & McIntosh, R. W.

(2000). Tourism. Principles, practices, philosophies (9th ed.). Hoboken, NJ:

Wiley.

Graburn, N., & Jafari, J.

(1991). Introduction: Tourism social science. Annals of Tourism Research, 18,

1�11.

Graham, J., Amos, B., & Plumptre, T.

(2003). Governance principles for protected areas in the 21st century. Institute on

Governance, Ottawa.

Green Globe 21.

(2001). The green globe 21 company standard for travel and tourism. V1.2.

Gretzel, U., Fesenmaier, D., Formica, S., & O’Leary, J.

(2006). Searching for the future: Challenges faced by destination marketing orga-

nizations. Journal of Travel Research, 45(2), 116�126.

Gretzel, U., Sigala, M., Xiang, Z., & Koo, C.

(2015). Smart tourism: Foundations and developments. Electronic Markets, 25,

179�188.

Griffin, T., & Hayllar, B.

(2006). Historic waterfronts as tourism precincts: An experiential perspective.

Tourism and Hospitality Research, 7(1), 3�16.

Guala, C.

(2007). Mega eventi. Modelli e storie di rigenerazione urbana. Roma: Carocci.

Gunn, C.

(1997). Vacationscape: Designing tourist areas (3rd ed.), Washington, DC:

Taylor & Francis.
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Lyons, T.

(2015). Entrepreneurship and community development: What matters and why.

Community Development, 46(5), 456�460.

Lyotard, J. F.

(1979). A Condição Pós-moderna. Rio de Janeiro: José Olympio.
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Evolutivos. Retrieved from http://www.cm-lagos.pt/NR/rdonlyres/F05BC835-

8EC6-4C31-9D48-71DC10685E60/0/Diagn%C3%B3sticoProspetivodoConcel

hoePropostadecen%C3%A1riosevolutivos.pdf
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(2006). Buenas prácticas ambientales en la vida diaria (en lı́nea). Unidad de

Calidad Ambiental, Granada, Spain. Universidad de Granada. Retrieved

from http://www.ugr.es/pages/search?query=secretaria+general&p=524
Murphy, P., & Murphy, A.

(2004). Strategic management for tourism communities. Clevedon: Channel View

Books.

Nader, Y.

(2008). Microcredit and the socio-economic wellbeing of women and their fami-

lies in Cairo. The Journal of Socio-Economics, 37(2), 644�656.

Nam, T., & Pardo, T.

(2011). Conceptualizing smart city with dimensions of technology, people, and

institutions. Proceedings of the 12th annual international digital government

research conference: Digital government innovation in challenging times,

ACM (pp. 282�291).

References 357

http://peoplefirsttourismlab.blogspot.com/2015/11/p1t-inc-is-born-launch-event-speech.html
http://peoplefirsttourismlab.blogspot.com/2015/11/p1t-inc-is-born-launch-event-speech.html
http://www.cm-lagos.pt/NR/rdonlyres/F05BC835-8EC6-4C31-9D48-71DC10685E60/0/Diagn%C3%B3sticoProspetivodoConcelhoePropostadecen%C3%A1riosevolutivos.pdf
http://www.cm-lagos.pt/NR/rdonlyres/F05BC835-8EC6-4C31-9D48-71DC10685E60/0/Diagn%C3%B3sticoProspetivodoConcelhoePropostadecen%C3%A1riosevolutivos.pdf
http://www.cm-lagos.pt/NR/rdonlyres/F05BC835-8EC6-4C31-9D48-71DC10685E60/0/Diagn%C3%B3sticoProspetivodoConcelhoePropostadecen%C3%A1riosevolutivos.pdf
http://www.ugr.es/pages/search?query=secretaria+general&p=524


Namainsa.
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Estadı́stica, Geografı́a e Informática (INEGI), Mexico.
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(2004). Manual de Buenas Prácticas para mejorar la eficiencia energética en los
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Turı́sticos (CEHAT). Retrieved from http://www.cehat.com/frontend/cehat/

Manual-De-Buenas-Practicas-Para-Mejorar-La-Eficiencia-Energe-vn2942-vst356.

Accessed on March 15, 2010.

Spilling, O.

(1996). The entrepreneurial system: On entrepreneurship in the context of a

mega-event. Journal of Business research, 36(1), 91�103.

Spivak, G.

(1985). Three women’s texts and a critique of imperialism. Critical inquiry, 12(1),

243�261.

Stacey, R.

(1993). The chaos frontier: Creative strategic control for business. Oxford:

Butterworth Heinemann.

(2003). Complexity and group processes: A radically social understanding of indivi-

duals. London: Brunner-Routledge.

(2007). Strategic management and organizational dynamics: The challenge of com-

plexity (5th ed.). Harlow: FT Prentice Hall.

Stacey, R., Griffin, D., & Shaw, P.

(2000). Complexity and management: Fad or radical challenge to systems thinking.

London: Routledge.

Stake, R.

(1995). The art of case study research. Londres: Sage.

Stoffelen, A., & Vanneste, D.

(2016). Institutional (Dis) integration and regional development implications of

whisky tourism in Speyside, Scotland. Scandinavian Journal of Hospitality

and Tourism, 16(1), 42�60.

Stowell, F., & West, D.

(1991). The appreciative inquiry method, a systems based method of knowledge

elicitation. In M. Jackson, G. Mansell, R. Flood, R. Blackham, &

S. Probert (Eds.), Systems thinking in Europe (pp. 493�497). New York,

NY: Plenum.

Sundbo, J., Orfila-Sintes, F., & Sørensen, F.

(2007). The innovative behaviour of tourism firms—Comparative studies of

Denmark and Spain. Research Policy, 36(1), 88�106.

Suresh, J., & Ramraj, R.

(2012). Entrepreneurial ecosystem: Case study on the influence of environmental

factors on entrepreneurial success. European Journal of Business and

Management, 4(16), 95�101.

Svensson, B., Nordin, S., & Flagestad, A.

(2005). A governance perspective on destination development. Tourism Review,

60(2), 32�37.

366 References

http://www.cehat.com/frontend/cehat/Manual-De-Buenas-Practicas-Para-Mejorar-La-Eficiencia-Energe-vn2942-vst356
http://www.cehat.com/frontend/cehat/Manual-De-Buenas-Practicas-Para-Mejorar-La-Eficiencia-Energe-vn2942-vst356


Swiss, J.

(2005). A framework for assessing incentives in results-based management.

Public Administration Review, 65(5), 592�602.

Teece, D.

(2010). Technological innovation and the theory of the firm: The role of enter-

prise-level knowledge, complementarities, and (dynamic) capabilities. In

B. Hall & N. Rosenberg (Eds.) Handbook of the Economics of Innovation

(pp. 679�730). Oxford: Elsevier.

Teixeira, R. M.

(2001). Ensino superior em turismo e hotelaria no Brasil: um estudo explora-
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