
EDITORIAL BOARD

Nancy Albers-Miller
Berry College Marketing
Department, Mount Berry, GA, USA

Luisa Andreu
Faculty of Economics, Department of
Marketing, University of Valencia,
Valencia, Spain

Pierre Benckendorff
School of Business, James Cook
University, Townsville, Qld., Australia

Marianne C. Bickle
College of Hospitality, Retail, and
Sport Management, Department
of Retailing, University of South
Carolina, Columbia, SC, USA

Enrique Bigné
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