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Skavronskaya and Biqiang Liu

Chapter 2 Cognitive Science and Tourism 7
Noel Scott, Brent Moyle, Ana Cláudia Campos, Liubov
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Lynn I-Ling Chen, Dung Le, Liubov Skavronskaya, Shanshi Li,
Rui Zhang, Shan Jiang, Lihua Gao and Arghavan Hadinejad

Chapter 16 Experience Co-Creation: Attention and Involvement 197
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