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brands such as Nestlé, Sandals Resorts International, Ritz-Carlton, Hilton
Resorts, and Jamaica Tourist Board.

ABOUT THE CONTRIBUTORS xi



Katy Stepanian is a Research Assistant at the Institute of Psychiatry, Psychology,
and Neuroscience at King’s College London. Her research interests are under-
pinned by a commitment to the value of experiential knowledge, and she is
particularly interested in mental health interventions that are coproduced with
people with lived experience of mental health problems. She has previously
worked in NHS mental health services in a variety of roles including as a peer
support worker and researched these roles as a Service User Researcher at the
University of Huddersfield. Her work at the University of Sheffield’s School of
Management explored Behavior in Teams and was heavily impacted by the
COVID-19 pandemic. Her current role combines her previous work experience in
further education and her personal experience of using mental health Recovery
Colleges in the 5-year RECOLLECT study.

Dr Suze Wilson is a Senior Lecturer and Leadership Scholar at Massey Uni-
versity, affiliated with both the School of Management and Massey Executive
Development. Her research has appeared in academic journals such as Organi-
zation, the Journal of Business Ethics, Leadership, and Culture and Organization,
in books such as Thinking Differently about Leadership (published by Edward
Elgar), Revitalising Leadership: Putting Theory and Practice into Context (pub-
lished by Routledge and written in collaboration with Stephen Cummings, Brad
Jackson, and Sarah Proctor-Thomson), and After Leadership (edited with Brigid
Carroll and Josh Firth and also published by Routledge). She also writes about
leadership for the general public via news sites or business magazines. Prior to
joining academia, Suze had an extensive practitioner background, holding senior
roles such as GM of HR at New Zealand Post, and Deputy Commissioner,
People Capability at the State Services Commission.

Russell Wordsworth, PhD, is the Dean of Business and Senior Lecturer at the
University of Canterbury, New Zealand. His research interests span the fields of
human resource management, employee turnover, career transitions, postcrisis
management, and business ethics.

Ran Xu is an Assistant Professor and Applied Statistician in the Department of
Allied Health Sciences within the College of Agriculture, Health, and Natural
Resources at the University of Connecticut.

xii ABOUT THE CONTRIBUTORS



LIST OF CONTRIBUTORS

Jonathan Bundy Arizona State University, USA
John R. Busenbark University of Notre Dame, USA
Kenneth A. Frank Michigan State University, USA
Robert Gephart University of Alberta, Canada
Ke Gong Iowa State University, USA
Colin Michael Hall University of Canterbury, New Zealand
Farhan Iqbal University of Georgia, USA
Scott Johnson Iowa State University, USA
Jaewoo Jung University of Tennessee, USA
Margaret K. Koli WHU – Otto Beisheim School of Management,

Germany
Ann Langley HEC Montréal, Canada
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