ADVANCES IN INTERNATIONAL
MARKETING

Series Editors: Volumes 1-20 S. Tamer Cavusgil

Volume 21 — Shaoming Zou

Recent Volumes:

Volume 5:
Volume 6:
Volume 7:
Volume 8:
Volume 9:

Volume 10:

Volume 11:
Volume 12:

Volume 13:

Volume 14:

Volume 15:

Volume 16:

Volume 17:

Volume 18:
Volume 19:

Volume 20:

Industrial Networks

Export Marketing: International Perspectives
Marketing in Asia Pacific and Beyond

Parts I & 11

International Marketing and Purchasing

Globalization, the Multinational Firm, and
Emerging Economies

Reassessing the Internationalization of the Firm

New Directions in International Advertising
Research

Study Abroad: Perspectives and Experiences
from Business Schools

Reviving Traditions in Research on International
Market Entry

Research on International Service Marketing:
A State of the Art

Relationship between Exporters and Their
Foreign Sales and Marketing Intermediaries

International Market Research: Opportunities
and Challenges in the 21st Century

Cross-Cultural Buyer Behaviour

Michigan State University Contributions to
International Business and Innovation

New Challenges to International Marketing



	ADVANCES IN INTERNATIONAL MARKETING



