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To my son, remembering the places we went …



Navigating and nurturing a career is one of the most criti-
cal personal and organisational challenges of our time. Here 
Professor Brewer tackles the issues with insight, intellect and 
integrity recognising the evolving context of work, skills and 
fulfilment. Careers provides valuable tools and frameworks 
for the workforce planner, policy maker and business leader. 
Significantly, it highlights the imperative for a human centric 
approach, drawing a distinct and positive parallel between 
successful career making and city shaping.

Katherine O’Regan 
Executive Director

Sydney Business Chamber
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