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(2021). Tourism ambassadors as special destination image inducers. Enlightening
Tourism. A Pathmaking Journal, 11(1), 194–230.

Moro, S., & Rita, P. (2018). Brand strategies in social media in hospitality and tourism.
International Journal of Contemporary Hospitality Management, 30(1), 343–364.

Morrison, A. M. (2013). Marketing and managing tourism destinations. Routledge.
Moss, L. T., & Atre, S. (2003). Business intelligence roadmap. Addison-Wesley.
Nasution, A. P., Pohan, M. Y. A., Ramadhan, D. A., Limbong, C. H., & Harahap,

N. J. (2023). Factors affecting adventure tourist satisfaction: Evidence from
Indonesia. Innovative Marketing, 19(2), 51–62.

Nath, K. (2023). Solo travel: A growing trend in 2023. https://www.traveldailymedia.com/
solo-travel-a-growing-trend-in-2023/

Neumeier, M. (2009). The designful company. New Readers/Parsons Education.
Nikjoo, A., Markwell, K., Nikbin, M., & Hernández-Lara, A. B. (2021). The

flag-bearers of change in a patriarchal Muslim society: Narratives of Iranian
solo female travelers on Instagram. Tourism Management Perspectives, 38, 100817.

Nunkoo, R., Seetanah, B., & Agrawal, S. (2019). Innovation in sustainable tourism.
Tourism Review, 74(2), 129–137.

References 149

https://www.nationalgeographic.com/adventure/article/extreme-athletes-risk-taking
https://www.nationalgeographic.com/adventure/article/extreme-athletes-risk-taking
https://www.hotelmize.com/blog/positive-and-negative-effects-of-social-media-on-the-tourism-industry
https://www.hotelmize.com/blog/positive-and-negative-effects-of-social-media-on-the-tourism-industry
https://aboutourism.wordpress.com/2011/01/20/adrenaline-tourism-imagination-required
https://aboutourism.wordpress.com/2011/01/20/adrenaline-tourism-imagination-required
https://www.traveldailymedia.com/solo-travel-a-growing-trend-in-2023/
https://www.traveldailymedia.com/solo-travel-a-growing-trend-in-2023/


Pearce, P., Morrison, A., & Moscardo, G. (2003). Individuals as tourist icons: A
developmental and marketing analysis. Journal of Travel Research, 10(2003), 63–85.

Peter, J. P., & Donnelly, J. H. (2004). Marketing management: Knowledge and skills
(7th ed.). Irwin.

Peypoch, N. (2007). On measuring tourism productivity. Asia Pacific Journal of
Tourism Research, 12(3), 237–244.

Phillips, P., & Louvieris, P. (2005). Performance measurement systems in tourism,
hospitality, and leisure small medium-sized enterprises: A balanced scorecard
perspective. Journal of Travel Research, 44(2), 201–211.

Piercy, N. F. (2002). Market-led strategic change: A guide to transforming the process
of going to market (3rd ed.). Butterworth-Heinemann.

Pike, S. (2008). Destination marketing: An integrated marketing communication
approach. Elsevier.

Pineda, R. H., Svoboda, K. R., Wright, M. A., Taylor, A. D., Novak, A. E., Gamse,
J. T., Eisen, J. S., & Ribera, A. B. (2004). Knockdown of Nav1. 6a Na1 channels
affects zebrafish motoneuron development. https://zfin.org/ZDB-PUB-060906-18
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