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Step 1: “Identification of the Research Problem”

(Develop hypothesis about the relationship among variables
which are based on previous findings, theory or both)

l

Step 2: “Derive the Measurement Model”
(Identify model and its feasibility)

l

Step 3: “Estimation of the Model”

(Estimate the degree to which the model shows better fit based
on values of sample covariance matrix with values close to zero)

Step 4: “Assessment of Measurement Model Validity”
(Determine the GOF index and validity)

l

Step 5: “Re-specification of the Model if necessary”

(The above sequence of steps is to be repeated to obtain
improved fit results until the most concise model is derived)
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