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Small and medium-sized enterprises
(SMEs), 5, 140, 206, 222

Sole Owner Companies, 66

Spreitzer model, 95

Spreitzer’s psychological
empowerment, 64

Spreitzer’s psychological model,
64-65

Structural equation model (SEM), 2, 8,
22, 177, 233-234

on variables influence

“FIPEGTOen” financial
performance, 22-26

Teamwork, 58-59
Technological preparation influence on
financial performance,
179-180
Technological readiness
connectivity and access to
technologies and indexes to
assess, 136-140
indicators of degree of technological
readiness and sales revenue,
153
indices to assess, 136
model to assess technological
readiness based on ICT
adoption, 141-143
Theory of value, 5
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