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Continuing development (CD), 14
Continuous innovation, 115-117
Continuous integration & continuous
delivery (CI/CD), 168
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Floral perfume, 20
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Job satisfaction, 130-131
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Key account management
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Laser technology, 102-103
Leadership, 46, 96-97, 102
style, 156-157, 159
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literature review, 102-104
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competitors, 170
department, 82
expansion through acquisitions
and strategic partnerships,
183-184
innovation, 172, 176
research, 26-27, 30
strategy, 100101, 103-104

Index 201

Marketing qualified leads (MQLs), 82
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“Open door” policy, 192
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capital of world, 2
industry, 19-20
Perfumery R&D, 6
Power Tools Accessory division (PTA
division), 137
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management, 98-99, 103
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Safety culture, 194
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Scent marketing, 19
SCRUM methodology, 168
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Service

innovation in health care, 158, 160
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Service-dominant logic (SDL), 44
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Shopper, 35
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style, 129
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Standard operating procedures
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brand leveraging, 140-141
change management, 139
critical analysis of literature, 142-146
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organization profile, 136-139
STANLEY Rule and Level Company,
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STANLEY Works, The, 136
Stock keeping units (SKUs), 37
Stock rotation process, 42
Strategic agility, 190-191, 193
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Strategic customer retention, 194
Strategic orientation, 40
Strategic partnerships, 73, 75
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Supply chain management (SCM), 44
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orientation, 191-192
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Trade marketing (TM), 36
Traditional economy, 50
Training
orientation, 71-72
programs, 26, 29
Transformational leadership (TL),
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Transparency, 86
Travel Retail, 7
“Tripod theory” framework, 43-44
Tristar, 182
accelerating growth, 184
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strategic framework, 190-192
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Sales, 6

“Voice of the Employee” engagement
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business environment), 193
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Woody perfume, 20
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