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Foreword

Prof. Rajendra Nargundkar

I have had the pleasure of knowing the editors for a decade now, and their enthu-
siasm toward Research Methods training has been remarkable. I have also been a 
small contributor at one of the workshops organized by the Kalinga Institute of 
Industrial Technology (KIIT) School of Management, KIIT-Bhubaneswar, for 
faculty members.

In a way, this enthusiasm toward research methods is also a hallmark of what a 
doctoral student or a research-oriented faculty member needs. These are the two 
major segments that this book will serve the most, I believe.

Many research students are confused, and rightly so, because the most dif-
ficult part of research is not the data collection or analysis, but what precedes 
these – the formulation of a problem, or the conception and operationalization of 
constructs, variables, relationships, and so on, in a form that is testable.

Our educational system under-emphasizes formulation and thinking about 
potential hypotheses. Both quantitative and qualitative methods are little – under-
stood for their optimal and adequate use in research – more so, the qualitative 
methods, after the proliferation of software that addressed quantitative research 
analysis.

I am glad that the authors have taken up these issues, as a challenge and elabo-
rated on each one of these in a chapter or more. Particularly, the grounded the-
ory approach and mixed methods research has not been covered adequately as 
options in doing research, and these are fast gaining currency in our changing 
world.

The purpose of research is also an important topic. In academic research, the 
purpose may be quite different from that in commercial research (e.g., marketing 
research). Covering this in detail is, I think, a very good idea.

Similarly, literature review remains one of the least-understood areas in aca-
demic research for a novice. Many Ph.D. students struggle to do a literature review. 
The many facets of why it should be a major component of doctoral research or 
in general, publishable research, needs elaborate coverage, and I am happy to see 
a chapter dedicated to the topic.

Hypothesis formulation is another topic that needs different treatment when 
doing academic research. A testable hypothesis is the heart of empirical research, 
but formulating it and testing it later, is an art that is hard to learn, and even 
harder to teach. This is where literature already published comes in, by helping 



xviii     Foreword

identify gaps in work already done, and helping the reader (better) understand 
what hypotheses are testable, by using appropriate methods.

Appropriate methods are of course, the crux to solving any research problem, 
assuming it is formulated correctly. Whether they are qualitative, quantitative, or 
a mix of the two, they determine the credibility of your research findings.

Given the variety of topics, it is understandable that various people have con-
tributed to the making of this book. I think it is timely that a contextual book is 
being published. It is my feeling that many doctoral students and faculty mem-
bers will be thankful to the editors, and all other contributors, of this wonderful 
book for making this effort.

I wish the publishers and all the authors all success.

…………………………………………………………………………………………

Dr Rajendra Nargundkar, who did his Ph.D. in Management from Clemson Uni-
versity, USA, in 1989, is a well-known author in the field of Marketing Research, 
with some best-selling books, to his credit. He has served many leading b-schools 
like IIM Lucknow, IIM Indore, XIM Bhubaneswar, IIM Kozhikode, Lander Uni-
versity, SC, USA, and Clemson University, SC, USA.
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