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Ideal successful candidate type
Successful candidate. Job advertisements. UK. US. East Asia.
Source: focus groups (n=76)

HIGHLY MOTIVATED, A LEADER WHO CAN DELIVER RESULTS, A PASSION FOR WRITING CODE AND LEARNING, STRONG
ACUMEN AND INTEGRITY, STRONG COMMITMENT TO WORK ETHIC, EXPERT LEVEL IT SKILLS, EMBRACES CHANGE,
COMPUTING AND BUSINESS, DISCRETION, IMPECCABLE ATTENTION TO DETAIL, ABILITY TO TRAVEL, PRIORITISE
CAREER GROWTH, CAREER DRIVEN, PROVEN RESULTS, DEDICATED APPROACH, LEADERSHIP, CREATIVE, FAST-PACED,
FLEXIBILITY AND INITIATIVE ARE AN ABSOLUTE MUST, TAKES CHALLENGES AND RISKS, ENTREPRENEUR, AGILE
LEARNING, GREAT WORKING STYLE, SOLVE BOTTLENECKS, STRONG SENSE OF ACCOUNTABILITY, PRODUCTIVE

CITIZEN, ADAPTABLE.

SKILLS RESPONSIBILITIES JOB ROLE BEHAVIORAL
& KNOWLEDGE

extracts from data
‘graduate well educated male’; ‘he has no family or dependents’; ‘he will be highly networked’; ‘he has experienced
life a bit’; *he will be mid-30s’; ‘when | am recruiting it is from the Ivy-League, and Oxbridge’; ‘the best candidates
come from the universities of Tsinghua and Peking'.

[note, disability absent]
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