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Green, P. E., & Tull, D. I. (1966). Research for marketing decisions. New York, NY:

Prentice Hall Inc.

Hamli, A. (2005). Strategije kvalitativnih istraživanja u primijenjenim društvenim zna-
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Strossmayera.

Schlagel, C., Engle, R., Dimitriadi, N., Tatoglu, E., & Ljubica, J. (2013).

International exposure and Cultural Intelligence: A Five-country comparison. In

K. McDougall-Covin (Eds.), 55th Annual meeting: Academy of International

business Conference proceedings: Bridging the divide: linking IB to complementary

disciplines and practice, Istanbul, Turkey. ISSN: 2078-4430, CD ROM.
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Vranešević, T. (2000). Upravljanje zadovoljstvom klijenata. Zagreb: Golden Marketing.
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