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familial sense of, 112
gracefully/disgracefully, 51

marker, 109
media images of, 191
overshadows gender, 105
sign of, 116
skin, 122—123, 164
societal expectations for,
139
and time, 104
See also Reflection of
aging
Aging beauty, 202—-203, 207
physical features, 203
Aging-embodied changes, 49
Aliveness, 131, 200, 205,
207-208, 212
Allure magazine, 248
Ambivalence
acceptance and, 105, 132,
236
aging identity, 145
passion for life, 235—-236
American Beauty, 40
Ancient mirrors, 32
Androgenetic alopecia,
115-116
Animation
and cartoons, stereotyping,
28-29
eyes, and juiciness,
211-212
Anti-aging cosmetics, 57
Anti-aging procedures, 49

273



274

Appearance, 2—3, 26, 105
ageism and, 189
aging, 100—102, 106, 115,
128—129
beauty, 13, 136
cultural notions of, 39
health monitoring, 156
and identity, 122
morality and, 51
race and ethnicity, 107
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self-reflection, 32
Look of old, 136—138

Makeup
application, 80, 82
beauty work, 49
self-care and, 148
Maleness, 39—40, 43, 150

Index

Male pattern baldness (MPB),
115-116
Male vanity, 241
Manhood, 39-41
Marigold Hotel (film), 30
Masculinity, 39—40, 99, 109
characterizations, 100
clothing and hair, 42, 43
contemporary, 43
parameters, 150
redefining, 40
Maturity, 100
Media
men on appearance,
123-126
and stereotyping
in animation and
cartoons, 28—29
celebrity culture,
30-31
consumers, 28
in film, 29-30
‘mental pollution,’, 26
older people, 26—27
old people, 27
in print media, 2728
WwoImen on appearance,
89-92
Medicalization of old age,
155
Men
change is inevitable, 41
grooming products, 122
history, 41—43
multiple masculinities,
39-40
status devaluation, 44
on visibility, 141—145
work and, 44
Men on appearance
acceptance or ambivalence,
105-107



Index

compare and contrast,
109-114
face in mirror, 126—132
generational connections,
114-115
hair, 115-119
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Racial differences, 86
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Safety and self-protection,
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Second-wave feminism, 40
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Self-acceptance, 43
See also Acceptance
Self-assessment, 189—190
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and fear, 167—168
Cold War, 170-171
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Well turned out women,
148—-150
What we know and what we
see
health monitoring,
155-160
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Workwear look, 42
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