REFERENCES

Aldama, Z. (2017, September 9). Why China is light years
ahead in the online payment revolution. Retrieved from
http://www.scmp.com/magazines/post-magazine/long-reads/
article/2110118/going-cash-free-why-china-light-years-ahead.
Accessed on October 23, 2017.

Alter, A. (2017). Irresistible: the rise of addictive technology
and the business of keeping us hooked. New York, NY:
Penguin Press.

App Store. (2016). App store review guidelines. Retrieved
from https://developer.apple.com/app-store/review/guidelines/.
Accessed on May 19, 2017.

Appadurai, A. (1996). Modernity at large: Cultural
dimensions of globalization. Minneapolis, MN: University of
Minnesota Press.

Apple. (2016, September 19). Stickers take iPhone by storm.
Retrieved from https://www.apple.com/newsroom/2016/09/
stickers-take-iphone-by-storm/. Accessed on January 27,
2018.

Barboza, D. (2007, February 5). Internet boom in China is
built on virtual fun. The New York Times. Retrieved from
https://www.nytimes.com/2007/02/05/world/asia/OSvirtual.
html


http://www.scmp.com/magazines/post-magazine/long-reads/article/2110118/going-cash-free-why-china-light-years-ahead
http://www.scmp.com/magazines/post-magazine/long-reads/article/2110118/going-cash-free-why-china-light-years-ahead
https://developer.apple.com/app-store/review/guidelines/
https://www.apple.com/newsroom/2016/09/stickers-take-iphone-by-storm/
https://www.apple.com/newsroom/2016/09/stickers-take-iphone-by-storm/
https://www.nytimes.com/2007/02/05/world/asia/05virtual.html
https://www.nytimes.com/2007/02/05/world/asia/05virtual.html

122 References

Barr, P. (2003). User-interface metaphors in theory and
practice. New Zealand: Victoria University of Wellington.

Bennett, W. L., & Segerberg, A. (2012). The logic of
connective action: Digital media and the personalization of
contentious politics. Information, Communication and
Society, 15(5), 739—768. doi:10.1080/
1369118X.2012.670661

Botsman, R. (2017, October 21). Big data meets Big
Brother as China moves to rate its citizens. Retrieved from
http://www.wired.co.uk/article/chinese-government-social-
credit-score-privacy-invasion. Accessed on January 18,
2018.

boyd, d. (2014). It’s complicated: The social lives of

networked teens. New Haven, CT: Yale University Press.

Boyd, D. M., & Ellison, N. B. (2007). Social network sites:
Definition, history, and scholarship. Journal of Computer-

Mediated Communication, 13(1), 210—230. doi:10.1111/

j.1083-6101.2007.00393.x

Bruns, A. (2015). Making sense of society through social
media. Social Media + Society, 1(1), doi:10.1177/
2056305115578679

Burgess, J., Baym, N., Bucher, T., Helmond, A., John, N. A.,
Nissenbaum, A., ... Craig, D. (2017). Platform studies: The
rules of engagement. In Digital Media Research Centre;
Creative Industries Faculty. Berlin. Retrieved from https://
spir.aoir.org/index.php/spir/article/view/1236/pdf

Carr, C. T., & Hayes, R. A. (2015). Social media: Defining,
developing, and divining. Atlantic Journal of
Communication, 23(1), 46—65. doi:10.1080/
15456870.2015.972282


http://www.wired.co.uk/article/chinese-government-social-credit-score-privacy-invasion
http://www.wired.co.uk/article/chinese-government-social-credit-score-privacy-invasion
https://spir.aoir.org/index.php/spir/article/view/1236/pdf
https://spir.aoir.org/index.php/spir/article/view/1236/pdf

References 123

Chakravartty, P., & Roy, S. (2015). Mr. Modi goes to Delhi.
Television & New Media, 16(4), 311—322. doi:10.1177/
1527476415573957

Chan, C. (2015, August 6). When one app rules them all:
The case of WeChat and mobile in China — Andreessen
Horowitz. Retrieved from http://al6z.com/2015/08/06/
wechat-china-mobile-first/. Accessed on March 6,

2017.

Chan, C. K. C., & Hui, E. S. I. (2014). The development of
collective bargaining in China: From “collective bargaining
by riot” to “party state-led wage bargaining”. The China
Quarterly, 217, 221-242.

Chase-dunn, C. (1997). Rise and demise: Comparing world
systems (1st ed.). Boulder, CO: Perseus.

Chen, J. (2016, August 13). Everything you ever wanted to
know about WeChat. Retrieved from https://uxdesign.cc/
wechat-the-invincible-app-a-key-to-business-success-in-china-
8€92920deb26. Accessed on July 4, 2017.

Cheng, J. (2016, May 12). The latest case of online outrage:
The Wei Zexi incident. Retrieved from https://cpianalysis.org/
2016/05/12/latest-case-online-outrage-wei-zexi-incident/.
Accessed on November 22, 2017.

Cheng, S. (2016, November). Asian-Americans’ troubling
stance on the Peter Liang case. Retrieved from http://www.
atimes.com/asian-americans-troubling-stance-peter-liangs-
case/. Accessed on November 2, 2017.

China Academy of Information and Communications
Technology. (2014). WeChat’s Economic and Social Impacts
in 2014. Beijing: China Academy of Information and
Communications Technology.


http://a16z.com/2015/08/06/wechat-china-mobile-first/
http://a16z.com/2015/08/06/wechat-china-mobile-first/
https://uxdesign.cc/wechat-the-invincible-app-a-key-to-business-success-in-china-8e9a920deb26
https://uxdesign.cc/wechat-the-invincible-app-a-key-to-business-success-in-china-8e9a920deb26
https://uxdesign.cc/wechat-the-invincible-app-a-key-to-business-success-in-china-8e9a920deb26
https://cpianalysis.org/2016/05/12/latest-case-online-outrage-wei-zexi-incident/
https://cpianalysis.org/2016/05/12/latest-case-online-outrage-wei-zexi-incident/
http://www.atimes.com/asian-americans-troubling-stance-peter-liangs-case/
http://www.atimes.com/asian-americans-troubling-stance-peter-liangs-case/
http://www.atimes.com/asian-americans-troubling-stance-peter-liangs-case/

124 References

China Academy of Information and Communications
Technology. (2017). WeChat’s Economic and Social Impacts
in 2016. Beijing, China. Retrieved from http://www.199it.
com/archives/582248.html

China Internet Network Information Center. (2012). Report
on the security of Internet payment in China. Beijing: China
Internet Network Information Center. Retrieved from http://
www.cnnic.net.cn/hlwfzyj/hlwxzbg/dzswbg/201211/
P020121121376535616383.pdf

China Internet Network Information Center. (2013). 2013
Research Report on Chinese Social Media Users’ Bebaviors
(2013 A [E AL AR P47 AT FE4 ). Beijing: China
Internet Network Information Center. Retrieved from http://
www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/
P020140901333379491503.pdf

China Internet Network Information Center. (2014). 2014
Research Report on Chinese Social Media Users’ Behaviors
(2014 SEH [E AL AN 747 8T 74 5 ). Beijing: China
Internet Network Information Center. Retrieved from http:/
www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/
P020140901333379491503.pdf

China Internet Network Information Center. (2016a). 38th
Statistical Report on Internet Development in China. Beijing:
China Internet Network Information Center. Retrieved from
http://cnnic.com.cn/IDR/ReportDownloads/201611/
P020161114573409551742.pdf

China Internet Network Information Center. (2016b). 2015
Research Report on Chinese Social Media Users’ Bebaviors
(2015 S EAE 22 2N B P AT NI SR 75 ). Beijing: China
Internet Network Information Center. Retrieved from http:/
www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/
P020140901333379491503.pdf


http://www.199it.com/archives/582248.html
http://www.199it.com/archives/582248.html
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/dzswbg/201211/P020121121376535616383.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/dzswbg/201211/P020121121376535616383.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/dzswbg/201211/P020121121376535616383.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://cnnic.com.cn/IDR/ReportDownloads/201611/P020161114573409551742.pdf
http://cnnic.com.cn/IDR/ReportDownloads/201611/P020161114573409551742.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf

References 125

China Internet Network Information Center. (2017a). 39th
Statistical Report on Internet Development in China. Beijing:
China Internet Network Information Center. Retrieved from
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/hlwtjbg/201701/
P020170123364672657408.pdf

China Internet Network Information Center. (2017b). 2016
Research Report on Chinese Social Media Users’ Bebaviors
(2016 A EAEZZ N P47 AT SR ). Beijing: China
Internet Network Information Center. Retrieved from http://
www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/
P020140901333379491503.pdf

China Internet Network Information Center. (2018). 41st
Statistical Report on Internet Development in China. Beijing:
China Internet Network Information Center. Retrieved from
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/hlwtjbg/201803/
P020180305409870339136.pdf

China Tech Insights. (2017, April 23). WeChat user &
business ecosystem report 2017. Retrieved from http://https:/
www.chinatechinsights.com//report/21370582.html.
Accessed on July 4, 2017.

Chun, R. (2018, April). China’s new frontiers in dystopian
tech. The Atlantic. Retrieved from https://www.theatlantic.
com/magazine/archive/2018/04/big-in-china-machines-that-
scan-your-face/554075/

Chun, W. H. K. (2011). Race and/as technology or how to
do things to race. In L. Nakamura & P. Chow-White (Eds.),
Race after the Internet (pp. 38—60). New York, NY:
Routledge.

Chun, W. H. K. (2016). Updating to remain the same:
Habitual new media / Wendy Hui Kyong Chun. Cambridge,
MA: The MIT Press.


http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/hlwtjbg/201701/P020170123364672657408.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/hlwtjbg/201701/P020170123364672657408.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/201409/P020140901333379491503.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/hlwtjbg/201803/P020180305409870339136.pdf
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/hlwtjbg/201803/P020180305409870339136.pdf
http://https://www.chinatechinsights.com//report/21370582.html
http://https://www.chinatechinsights.com//report/21370582.html
https://www.theatlantic.com/magazine/archive/2018/04/big-in-china-machines-that-scan-your-face/554075/
https://www.theatlantic.com/magazine/archive/2018/04/big-in-china-machines-that-scan-your-face/554075/
https://www.theatlantic.com/magazine/archive/2018/04/big-in-china-machines-that-scan-your-face/554075/

126 References

CIW team. (2016, June 1). China Southern Airlines ticket
sales via WeChat almost tripled in 20135. Retrieved from

https://www.chinainternetwatch.com/17124/china-southern-
airlines-wechat-2015/. Accessed on March 17, 2017.

Cohen, N. (2008). The valorization of surveillance: Towards
a political economy of Facebook. Democratic Communiqué,
22(1), 5-22.

Cormier, B. (2017, September 15). How we collected
WeChat. Retrieved from http://www.vam.ac.uk/shekou/how-
we-collected-wechat/. Accessed on January 1, 2018.

Couldry, N., & Curran, J. (2003). The paradox of media
power. In N. Couldry & J. Curran (Eds.), Contesting media
power: Alternative media in a networked world (pp. 3—15).
Lanham, MD: Rowman & Littlefield.

Creemers, R. (2017). Cyber China: Upgrading propaganda,
public opinion work and social management for the twenty-first
century. Journal of Contemporary China, 26(103), 85—100.

Denzin, N. K. (1989). The research act: A theoretical
introduction to sociological methods. (3rd ed.). Englewood
Cliffs, NJ: Prentice Hall.

Ding, W. (2011). New media empowerment: Theoretical
construction and case study of network self-organization
among rare-blood population in China. Open Times, 1,

124—145.

Dubhigg, C. (2012). The power of habit: Why we do what we
do in life and business. (1st ed.). New York, NY: Random

House.

Earl, J., & Kimport, K. (2011). Digitally enabled social
change. Cambridge, MA: MIT Press. Retrieved from https://
mitpress.mit.edu/books/digitally-enabled-social-change


https://www.chinainternetwatch.com/17124/china-southern-airlines-wechat-2015/
https://www.chinainternetwatch.com/17124/china-southern-airlines-wechat-2015/
http://www.vam.ac.uk/shekou/how-we-collected-wechat/
http://www.vam.ac.uk/shekou/how-we-collected-wechat/
https://mitpress.mit.edu/books/digitally-enabled-social-change
https://mitpress.mit.edu/books/digitally-enabled-social-change

References 127

Edelman, D. C., & Singer, M. (2015, November 1).
Competing on customer journeys. Retrieved from https://hbr.
org/2015/11/competing-on-customer-journeys. Accessed on
March 6, 2017.

Eyal, N. (2014). Hooked: How to build habit-forming
products. R. Hoover (Ed.), (1st ed.). New York, NY:
Portfolio.

Fan, J. (2017, December 11). China’s selfie obsession. The
New Yorker. Retrieved from https://www.newyorker.com/
magazine/2017/12/18/chinas-selfie-obsession

Fowler, G. A., & Qin, J. (2007, March 30). QQ: China’s
new coin of the realm? Wall Street Journal. Retrieved from
http://www.wsj.com/articles/SB117519670114653518

Fuchs, C. (2016). Baidu, Weibo and Renren: The global
political economy of social media in China. Asian Journal of
Communication, 26(1), 14—41. doi:10.1080/
01292986.2015.1041537

Gerbaudo, P. (2012). Tweets and the streets: Social media
and contemporary activism. London: Pluto Press.

Gillespie, T. (2017, August 24). The platform metaphor,
revisited. Retrieved from http://culturedigitally.org/2017/08/
platform-metaphor/. Accessed on October 17, 2017.

Goggin, G. (2006). Cell phone culture: Mobile technology in
everyday life. New York, NY: Routledge.

Govil, N. (2006). Bollywood and the frictions of global
mobility. In D. K. Thussu (Ed.), Media on the move: Global
flow and contra-flow (1st ed., pp. 84—98). London:
Routledge.

Greene, J. A., Choudhry, N. K., Kilabuk, E., & Shrank,
W. H. (2011). Online social networking by patients with


https://hbr.org/2015/11/competing-on-customer-journeys
https://hbr.org/2015/11/competing-on-customer-journeys
https://www.newyorker.com/magazine/2017/12/18/chinas-selfie-obsession
https://www.newyorker.com/magazine/2017/12/18/chinas-selfie-obsession
http://www.wsj.com/articles/SB117519670114653518
http://culturedigitally.org/2017/08/platform-metaphor/
http://culturedigitally.org/2017/08/platform-metaphor/

128 References

diabetes: A qualitative evaluation of communication with
Facebook. Journal of General Internal Medicine, 26(3),
287-292. doi:10.1007/s11606-010-1526-3

Guan, Q., & Yu, H. (2017, April 27). The female migrant
worker from Xiang Yang got overnight fame. Chutian
Metropolis Daily, 1.

Guo, X. (2012). China’s security state: Philosophy, evolution,
and politics. Cambridge: Cambridge University Press.

Han, B. (2013, February 5). Migrant workers’ Spring Festival
gala. China Daily. Retrieved from http://www.chinadaily.
com.cn/culture/art/2013-02/05/content_16202232.htm

Han, E. L. (2016). Micro-blogging memories: Weibo and
collective remembering in contemporary China. Basingstoke:
Palgrave Macmillan.

Hariharan, A. (2017, April 12). On Growing: 7 Lessons from
the Story of WeChat. Retrieved from https://blog.
ycombinator.com/lessons-from-wechat/. Accessed on July 4,
2017.

Hart, K. (2007). Money is always personal and impersonal.
Anthropology Today, 23(5), 12—16.

Hartley, J. (2017). Pushing back: Social media as an
evolutionary phenomenon. In J. Burgess, A. E. Marwick, &
T. Poell (Eds.), The SAGE Handbook of Social Media.

(pp. 13—34). London: Sage.

Harwit, E. (2016). WeChat: Social and political development
of China’s dominant messaging app. Chinese Journal of
Communication, 0(0), 1—16. doi:10.1080/
17544750.2016.1213757

Harwit, E. (2017). WeChat: Social and political development
of China’s dominant messaging app. Chinese Journal of


http://www.chinadaily.com.cn/culture/art/2013-02/05/content_16202232.htm
http://www.chinadaily.com.cn/culture/art/2013-02/05/content_16202232.htm
https://blog.ycombinator.com/lessons-from-wechat/
https://blog.ycombinator.com/lessons-from-wechat/

References 129

Communication, 10(3), 1—-16. doi:10.1080/
17544750.2016.1213757

Hassid, J. (2012). Safety valve or pressure cooker? Blogs in
Chinese political life. Journal of Communication, 62(2),
212-230.

Hong, J. (2017, August 18). How China’s central bank is
clamping down on the mobile payment industry. Retrieved
from https://www.forbes.com/sites/jinshanhong/2017/08/18/
how-chinas-central-bank-is-clamping-down-on-the-mobile-
payment-industry/. Accessed on March 18, 2018.

Huang, R., & Sun, X. (2014). Weibo network, information
diffusion and implications for collective action in China.
Information, Communication & Society, 17(1), 86—104.

Huang, R., & Yip, N. M. (2012). Internet and activism in
urban China: A case study of protests in Xiamen and Panyu.
Journal of Comparative Asian Development, 11(2),
201-223.

Huynh, T. (2008, March 11). QQ Overview [Technology].
Retrieved from https://www.slideshare.net/Huynhthuytien/
qq-overview. Accessed on March 11, 2017.

Ingham, G. (1996). Money is a social relation. Review of
Social Economy, 54(4), 507—529.

iResearch. (2017, October 23). GMV of China’s third-party
payment market topped 27 Tn Yuan in Q2 2017. Retrieved
from http://www.iresearchchina.com/content/details7_37999.
html. Accessed on November 23, 2017.

Iwabuchi, K. (2006). Contra-flows or the cultural logic of
uneven globalisation? Japanese media in the global agora. In
D. K. Thussu (Ed.), Media on the move: Global flow and
contra-flow (1st ed., pp. 67—83). London: Routledge.


https://www.forbes.com/sites/jinshanhong/2017/08/18/how-chinas-central-bank-is-clamping-down-on-the-mobile-payment-industry/
https://www.forbes.com/sites/jinshanhong/2017/08/18/how-chinas-central-bank-is-clamping-down-on-the-mobile-payment-industry/
https://www.forbes.com/sites/jinshanhong/2017/08/18/how-chinas-central-bank-is-clamping-down-on-the-mobile-payment-industry/
https://www.slideshare.net/Huynhthuytien/qq-overview
https://www.slideshare.net/Huynhthuytien/qq-overview
http://www.iresearchchina.com/content/details7_37999.html
http://www.iresearchchina.com/content/details7_37999.html

130 References

Jenkins, H. (2008). Convergence culture: Where old and new
media collide. New York, NY: New York University Press.

Jia, L., & Winseck, D. (2018). The political economy of
Chinese internet companies: Financialization, concentration,
and capitalization. International Communication Gazette,
80(1), 30—59. doi:10.1177/1748048517742783

Jourdan, A. (2016, July 11). False hope? China’s military
hospitals offer illegal experimental cures. Reuters. Retrieved
from https://www.reuters.com/article/us-china-hospitals-
insight/false-hope-chinas-military-hospitals-offer-illegal-
experimental-cures-idUSKCNOZROBW

Kaiman, J. (2013). Hack Tibet. Foreign Policy, 203, 35—38.

Kang, J. C. (2016, February 23). How should asian-
americans feel about the peter liang protests? The New York
Times, Retrieved from https://www.nytimes.com/2016/02/23/
magazine/how-should-asian-americans-feel-about-the-peter-

liang-protests.html

Kaplan, A. M., & Haenlein, M. (2010). Users of the world,
unite! The challenges and opportunities of social media.
Business Horizons, 53(1), 59—68. doi:10.1016/j.
bushor.2009.09.003

Kessel, J. M., & Mozur, P. (2016, August 9). How China is
changing your Internet. The New York Times. Retrieved
from https://www.nytimes.com/video/technology/
100000004574648/china-internet-wechat.html

Kharpal, A. (2017, November 20). Tencent becomes first
Asian tech firm to be valued over $500 billion. Retrieved
December 1, 2017, from https://www.cnbc.com/2017/11/20/

tencent-first-asian-company-to-be-valued-over-500-billion.

html


https://www.reuters.com/article/us-china-hospitals-insight/false-hope-chinas-military-hospitals-offer-illegal-experimental-cures-idUSKCN0ZR0BW
https://www.reuters.com/article/us-china-hospitals-insight/false-hope-chinas-military-hospitals-offer-illegal-experimental-cures-idUSKCN0ZR0BW
https://www.reuters.com/article/us-china-hospitals-insight/false-hope-chinas-military-hospitals-offer-illegal-experimental-cures-idUSKCN0ZR0BW
https://www.nytimes.com/2016/02/23/magazine/how-should-asian-americans-feel-about-the-peter-liang-protests.html
https://www.nytimes.com/2016/02/23/magazine/how-should-asian-americans-feel-about-the-peter-liang-protests.html
https://www.nytimes.com/2016/02/23/magazine/how-should-asian-americans-feel-about-the-peter-liang-protests.html
https://www.nytimes.com/video/technology/100000004574648/china-internet-wechat.html
https://www.nytimes.com/video/technology/100000004574648/china-internet-wechat.html
https://www.cnbc.com/2017/11/20/tencent-first-asian-company-to-be-valued-over-500-billion.html
https://www.cnbc.com/2017/11/20/tencent-first-asian-company-to-be-valued-over-500-billion.html
https://www.cnbc.com/2017/11/20/tencent-first-asian-company-to-be-valued-over-500-billion.html

References 131

Kim, Y. (2006). The rising East Asian “Wave”: Korean
media go global. In D. K. Thussu (Ed.), Media on the move:
Global flow and contra-flow (1st ed., pp. 135—151).
London: Routledge.

King, G., Pan, J., & Roberts, M. E. (2013). How censorship
in China allows government criticism but silences collective
expression. The American Political Science Review, 107(2),
326—343.

Kirkpatrick, M. (2010, January 9). Facebook’s Zuckerberg
says the age of privacy is over. Retrieved from http://
readwrite.com/2010/01/09/facebooks_zuckerberg_says_the_
age_of_privacy_is_ov/. Accessed on March 3, 2017.

Knowledge@Wharton. (2017). The mobile payments race:
Why China is leading the pack — for now. Retrieved from
http://knowledge.wharton.upenn.edu/article/how-will-chinas-
overseas-mobile-payment-systems-fare/. Accessed on January
19, 2018.

Koch, P., Koch, B., Huang, K., & Chen, W. (2009). Beauty is
in the eye of the QQ user: Instant messaging in China. In

G. Goggin & M. McLelland (Eds.), Internationalizing
internet studies: Beyond anglophone paradigms

(pp. 265—284). London: Routledge.

Lakoff, G., & Johnson, M. (2003). Metaphors we
live by (New edition). Chicago, IL: University of
Chicago Press.

Lau, M. (2016, May 3). Baidu scandal: Spotlight on China
military hospitals’ outsourcing practice after young man’s
cancer death. South China Morning Post. Retrieved from
http://www.scmp.com/news/china/policies-politics/article/
1940668/baidu-scandal-spotlight-china-military-hospitals


http://readwrite.com/2010/01/09/facebooks_zuckerberg_says_the_age_of_privacy_is_ov/
http://readwrite.com/2010/01/09/facebooks_zuckerberg_says_the_age_of_privacy_is_ov/
http://readwrite.com/2010/01/09/facebooks_zuckerberg_says_the_age_of_privacy_is_ov/
http://knowledge.wharton.upenn.edu/article/how-will-chinas-overseas-mobile-payment-systems-fare/
http://knowledge.wharton.upenn.edu/article/how-will-chinas-overseas-mobile-payment-systems-fare/
http://www.scmp.com/news/china/policies-politics/article/1940668/baidu-scandal-spotlight-china-military-hospitals
http://www.scmp.com/news/china/policies-politics/article/1940668/baidu-scandal-spotlight-china-military-hospitals

132 References

Lee, F. L. F. (2015). Internet, citizen self-mobilisation, and
social movement organisations in environmental collective
action campaigns: Two Hong Kong cases. Environmental
Politics, 24(2), 308—325. doi:10.1080/09644016.
2014.919749

Li, L. N. (2017). Rethinking the Chinese Internet: Social
history, cultural forms, and industrial formation.
Television & New Media, 18(5), 393—409. do0i:10.1177/
1527476416667548

Li, Y. (2017a, May 18). A tip for apple in China: Your
hunger for revenue may cost you. Wall Street Journal.
Retrieved from https://www.wsj.com/articles/a-tip-for-apple-

in-china-your-hunger-for-revenue-may-cost-you-1495100964

Li, Y. (2017b, May 19). China circuit: Apple craves a bigger
bite. Wall Street Journal, Eastern Edition; New York, NY,
p- B. 4.

Light, B., Burgess, J., & Duguay, S. (2016). The walkthrough
method: An approach to the study of apps. New Media &
Society, 1461444816675438. doi:10.1177/1461444816675438

Lin, T. (2018, March 16). As China abolishes two-term limit,
a siege on digital free speech. Retrieved from https://www.cjr.
org/analysis/china-censorship.php. Accessed on March 19,
2018.

Liu, Y. (2015). Tweeting, re-tweeting, and commenting:
Microblogging and social movements in China. Asian
Journal of Communication, 25(6), 567—583.

Livingstone, S. (2008). Taking risky opportunities in youthful
content creation: teenagers’ use of social networking sites for
intimacy, privacy and self-expression. New Media & Society,

10(3), 393—411. doi:10.1177/1461444808089415


https://www.wsj.com/articles/a-tip-for-apple-in-china-your-hunger-for-revenue-may-cost-you-1495100964
https://www.wsj.com/articles/a-tip-for-apple-in-china-your-hunger-for-revenue-may-cost-you-1495100964
https://www.cjr.org/analysis/china-censorship.php
https://www.cjr.org/analysis/china-censorship.php

References 133

Long, D. (2017, July 12). WeChat users in China to reach
nearly 500 million in 2017. Retrieved from http://www.

thedrum.com/news/2017/07/12/wechat-users-china-reach-
nearly-500-million-2017. Accessed on November 6, 2017.

Madianou, M., & Miller, D. (2013). Polymedia: Towards a
new theory of digital media in interpersonal communication.
International Journal of Cultural Studies, 16(2), 169—187.
doi:10.1177/1367877912452486

Mandiberg, M. (Ed.). (2012). The social media reader. New
York, NY: New York University Press.

Marwick, A. E. (2013). Status update: Celebrity, publicity,
and branding in the social media age. (1st ed.). New Haven,
CT: Yale University Press.

Maurer, B. (2015). How would you like to pay?: How
technology is changing the future of money. Durham, NC:
Duke University Press.

McDonald, T. (2016). Social media in rural China: Social
networks and moral frameworks. London: UCL Press.

McKeon, M. (2010). The evolution of privacy on Facebook.
Retrieved from http://mattmckeon.com/facebook-privacy/.
Accessed on March 25, 2017.

Miller, D., Costa, E., Haynes, N., McDonald, T., Nicolescu,
R., Sinanan, J., ... Wang, X. (2016). How the world changed
social media. London: UCL Press. Retrieved from http:/
www.ucl.ac.uk/ucl-press/browse-books/how-world-changed-

social-media

Mo, Z. (2015, March). A working gala. China pictorial.
Retrieved from http://www.chinapictorial.com.cn/en/lifestyle/
txt/2015-03/04/content_672862_3.htm


http://www.thedrum.com/news/2017/07/12/wechat-users-china-reach-nearly-500-million-2017
http://www.thedrum.com/news/2017/07/12/wechat-users-china-reach-nearly-500-million-2017
http://www.thedrum.com/news/2017/07/12/wechat-users-china-reach-nearly-500-million-2017
http://mattmckeon.com/facebook-privacy/
http://www.ucl.ac.uk/ucl-press/browse-books/how-world-changed-social-media
http://www.ucl.ac.uk/ucl-press/browse-books/how-world-changed-social-media
http://www.ucl.ac.uk/ucl-press/browse-books/how-world-changed-social-media
http://www.chinapictorial.com.cn/en/lifestyle/txt/2015-03/04/content_672862_3.htm
http://www.chinapictorial.com.cn/en/lifestyle/txt/2015-03/04/content_672862_3.htm

134 References

Mullaney, T. S. (2017). The Chinese typewriter: A history.
(1st ed.). Cambridge, MA: MIT Press.

Negro, G. (2017). The development of mobile Internet.
Weixin (WeChat): a killer application for Sina Weibo?

In The Internet in China — From infrastructure to a nascent
(pp. 193—208). London: Palgrave Macmillan.

Papacharissi, Z. A. (2010). A private sphere: Democracy in a
digital age (1st ed.). Cambridge: Polity.

Park, L. J. (2016). WeChat red bags: How international
students from China use social media while attending a
public university in California. MA Thesis, University of

California, Los Angeles.

Pasquale, F. A. (2015). The black box society: The
secret algorithms that control money and information (1 ed.).
Cambridge, MA: Harvard University Press.

People.cn. (2015, February). %515 3% % 206 5 Wil Br 47 %4
& T P48 = k. Retrieved from http://finance.people.com.cn/n/
2015/0223/c1004-26589275.html. Accessed on March 16,
2016.

Perez, S. (2017, April 11). Facebook Messenger now
supports group payments. Retrieved from http://social.
techcrunch.com/2017/04/11/facebook-messenger-now-
supports-group-payments/. Accessed on January 27, 2018.

Qiu, J. L. (2008). Wireless working-class ICTs and the
Chinese informational city. Journal of Urban Technology,
15(3), 57-77.

Qiu, J. L. (2009). Working-class network society:
Communication technology and the information have-less in
urban China. Cambridge, MA: The MIT Press.


http://finance.people.com.cn/n/2015/0223/c1004-26589275.html
http://finance.people.com.cn/n/2015/0223/c1004-26589275.html
http://social.techcrunch.com/2017/04/11/facebook-messenger-now-supports-group-payments/
http://social.techcrunch.com/2017/04/11/facebook-messenger-now-supports-group-payments/
http://social.techcrunch.com/2017/04/11/facebook-messenger-now-supports-group-payments/

References 135

Qiu, J. L. (2013, February 10). [SCibimE] GEAk)1: BT
[#& 58k ) BB AIE. Retrieved from https://www.inmediahk.
net/node/1015513. Accessed on November 28, 2017.

Radice, H. (2009). Halfway to paradise? Making sense of the
semi-periphery. In O. Worth & P. Moore (Eds.),
Globalization and the “New” semi-peripheries (2009 ed.,

pp. 25—39). Basingstoke: Palgrave Macmillan.

Rego, C. M., & La Pastina, A. C. (2006). Brazil and the
globalization of telenovelas. In D. K. Thussu (Ed.), Media on
the move: Global flow and contra-flow (1st ed.,

pp- 99—114). London: Routledge.

Rheingold, H. (2007). Smart mobs: The next social
revolution. London: Hachette UK.

Ritzer, G., Dean, P., & Jurgenson, N. (2012). The coming of
age of the prosumer. American Behavioral Scientist, 56(4),
379—-398. doi:10.1177/0002764211429368

Rodgers, E. M. (1995). Diffusion of innovations. New York,
NY: Free Press.

Rotman, D., Vieweg, S., Yardi, S., Chi, E., Preece, J.,
Shneiderman, B., ... Glaisyer, T. (2011). From slacktivism to
activism: participatory culture in the age of social media. In
CHI °11 Extended abstracts on human factors in computing
systems (pp. 819—822). New York, NY: ACM. doi:10.1145/
1979742.1979543

Ruan, L., Knockel, J., Ng, J. Q., & Crete-Nishihata, M.
(2016, November 30). One app, two systems: How wechat
uses one censorship policy in china and another
internationally. Retrieved from https://citizenlab.org/2016/11/
wechat-china-censorship-one-app-two-systems/. Accessed on
February 24, 2017.


https://www.inmediahk.net/node/1015513
https://www.inmediahk.net/node/1015513
https://citizenlab.org/2016/11/wechat-china-censorship-one-app-two-systems/
https://citizenlab.org/2016/11/wechat-china-censorship-one-app-two-systems/

136 References

Schiill, N. D. (2014). Addiction by design: Machine gambling
in Las Vegas. (Reprint edition). Princeton, NJ: Princeton

University Press.

Seta, G. de, & Proksell, M. (2015). The aesthetics of zipai:
From WeChat selfies to self-representation in contemporary
Chinese art and photography. Networking Knowledge:
Journal of the MeCCSA Postgraduate Network, 8(6).
Retrieved from https://ojs.meccsa.org.uk/index.php/netknow/
article/view/404

Sina. (2007, March 8). QM A 1 1. Retrieved
from http://tech.sina.com.cn/i/2007-03-08/15511407501.
shtml (in Chinese). Accessed on March 6, 2017.

Sloan, L., & Quan-Haase, A. (2017). What is social media
and what questions can social media research help us
answer? In L. Sloan & A. Quan-Haase (Eds.), The SAGE
Handbook of Social Media Research Methods (1st ed.,
pp. 13—26). Thousand Oaks, CA: Sage.

Srnicek, N. (2016). Platform capitalism. Hoboken, NJ: John
Wiley & Sons.

Star, S. L., & Ruhleder, K. (1996). Steps toward an
ecology of infrastructure: Design and access for large
information spaces. Information Systems Research: ISR: A
Journal of the Institute of Management Sciences, 7(1),
111-134.

Starosielski, N. (2015). The Undersea Network. Durham,
NC: Duke University Press.

Tencent. (2013, November 18). 15 A /EIk VA IE 2
F—NARTHSE—APP. Retrieved from http://tech.qq.
com/a/20131118/015123.htm. Accessed on January 15,
2017.


https://ojs.meccsa.org.uk/index.php/netknow/article/view/404
https://ojs.meccsa.org.uk/index.php/netknow/article/view/404
http://tech.sina.com.cn/i/2007-03-08/15511407501.shtml
http://tech.sina.com.cn/i/2007-03-08/15511407501.shtml
http://tech.qq.com/a/20131118/015123.htm
http://tech.qq.com/a/20131118/015123.htm

References 137

Tencent. (2015). 2014 Annual Report. Hong Kong: Tencent
Holdings Limited. Retrieved from https://www.tencent.com/
en-us/articles/17000341491836558.pdf

Tencent. (2016a). Tencent. Retrieved from https://www.tencent.
com/en-us/culture.html. Accessed on December 6, 2016.

Tencent. (2016b). 2015 Annual Report. Hong Kong: Tencent
Holdings Limited.

Tencent. (2017a). 2016 Annual Report. Hong Kong: Tencent
Holdings Limited. Retrieved from https://www.tencent.com/
en-us/articles/17000341491836558.pdf

Tencent. (2017b). Tencent Announces 2017 Third Quarter
Results. Hong Kong: Tencent Holdings Limited. Retrieved
from https://www.tencent.com/en-us/articles/

15000651510741924.pdf

Tencent. (2017c). 2017 Interim Report. Hong Kong: Tencent
Holdings Limited. Retrieved from https://www.tencent.com/
en-us/articles/17000341491836558.pdf

Tencent. (2018, February 21). Tencent — Culture. Retrieved

from https://www.tencent.com/en-us/culture.html. Accessed
on February 25, 2018.

Tencent Ten Years Writing Group. (2008). Tencent Ten
Years (1:%1£7F). Shenzhen, Guangzhou: Shenzhen Press
Group Publishing House. (in Chinese).

The Economist. (2016, August 6). WeChat’s world. Retrieved
from http://www.economist.com/news/business/21703428-
chinas-wechat-shows-way-social-medias-future-wechats-
world. Accessed on March 6, 2017.

The Victoria and Albert Museum. (2017). News Release.
Retrieved from https://vanda-production-assets.s3.
amazonaws.com/2017/09/15/08/00/40/4c83b361-65¢8-415b-


https://www.tencent.com/en-us/articles/17000341491836558.pdf
https://www.tencent.com/en-us/articles/17000341491836558.pdf
https://www.tencent.com/en-us/culture.html
https://www.tencent.com/en-us/culture.html
https://www.tencent.com/en-us/articles/17000341491836558.pdf
https://www.tencent.com/en-us/articles/17000341491836558.pdf
https://www.tencent.com/en-us/articles/15000651510741924.pdf
https://www.tencent.com/en-us/articles/15000651510741924.pdf
https://www.tencent.com/en-us/articles/17000341491836558.pdf
https://www.tencent.com/en-us/articles/17000341491836558.pdf
https://www.tencent.com/en-us/culture.html
http://www.economist.com/news/business/21703428-chinas-wechat-shows-way-social-medias-future-wechats-world
http://www.economist.com/news/business/21703428-chinas-wechat-shows-way-social-medias-future-wechats-world
http://www.economist.com/news/business/21703428-chinas-wechat-shows-way-social-medias-future-wechats-world
https://vanda-production-assets.s3.amazonaws.com/2017/09/15/08/00/40/4c83b361-65e8-415b-8e09-181c0d197d23/VA_adds_WeChat_EN.pdf
https://vanda-production-assets.s3.amazonaws.com/2017/09/15/08/00/40/4c83b361-65e8-415b-8e09-181c0d197d23/VA_adds_WeChat_EN.pdf

138 References

8¢09-181c0d197d23/VA_adds_WeChat_EN.pdf. Accessed
on March 1, 2018.

Thussu, D. K. (2006). Media on the move: Global flow and
contra-flow (1st ed.). London: Routledge.

Tong, J., & Zuo, L. (2014). Weibo communication and
government legitimacy in China: A computer-assisted
analysis of Weibo messages on two ‘mass incidents’.
Information, Communication & Society, 17(1), 66—85.

Tu, F. (2016). WeChat and civil society in China.
Communication and the Public, 1(3), 343—350.

Tufekci, Z. (2014). Big Questions for social media big data:
Representativeness, validity and other methodological
pitfalls. In Eighth International AAAI Conference on
WEBLOGS AND SOCIAL MEDIA. North America.
Retrieved from http://www.aaai.org/ocs/index.php/ICWSM/
ICWSM14/paper/view/8062

Tufekci, Z. (2017). Twitter and Tear Gas: The Power and
Fragility of Networked Protest. New Haven, CT: Yale
University Press.

van Dijck, J. (2016). Opening keynote “The Platform
Society.” Presented at the AoIR2016: Internet Rules!,
Alexander von Humboldt Institut fiir Internet und
Gesellschaft. Retrieved from https://www.youtube.com/
watch?v=-ypiiSQTNqo

Vincent. Mosco. (2005). The digital sublime: Myth, power,
and cyberspace. Cambridge, MA: MIT Press.

Wang, M. (2017, August 18). China’s dystopian push to
revolutionize surveillance. Washington Post. Retrieved from
https://www.washingtonpost.com/news/democracy-post/wp/


https://vanda-production-assets.s3.amazonaws.com/2017/09/15/08/00/40/4c83b361-65e8-415b-8e09-181c0d197d23/VA_adds_WeChat_EN.pdf
http://www.aaai.org/ocs/index.php/ICWSM/ICWSM14/paper/view/8062
http://www.aaai.org/ocs/index.php/ICWSM/ICWSM14/paper/view/8062
https://www.youtube.com/watch?v=-ypiiSQTNqo
https://www.youtube.com/watch?v=-ypiiSQTNqo
https://www.washingtonpost.com/news/democracy-post/wp/2017/08/18/chinas-dystopian-push-to-revolutionize-surveillance/

References 139

2017/08/18/chinas-dystopian-push-to-revolutionize-

surveillance/

Wang, T. (2018, January 23). How to play “Hop Up”, the mini
game that’s taking WeChat by Storm. Retrieved from http://
www.thebeijinger.com/blog/2018/01/23/how-play-hop-up-
wechat-mini-game-tiaoyitiao. Accessed on January 23, 2018.

Wang, X. (2016). Social media in industrial China.
London: UCL Press. Retrieved from http://discovery.ucl.ac.
uk/1514478/1/Social-Media-in-Industrial-China.pdf

Wang, X., & Gu, B. (2016). The communication design of
WeChat: Ideological as well as technical aspects of social
media. Communication Design Quarterly Review, 4(1),
23—35. doi:10.1145/2875501.2875503

Wang, X., & Wang, S. (2006, December 26). Virtual money
poses a real threat. Retrieved from http://www.chinadaily.
com.cn/bizchina/2006-12/26/content_767613.htm. Accessed
on March 18, 2018.

WeChat. (2017). WeChat on the App Store. Retrieved from
https://itunes.apple.com/gb/app/wechat/id414478124?mt=8.
Accessed on January 24, 2018.

WeChat Moments. (2017, November). 2017 WeChat Data
Report (20175554 75 ). Retrieved from http://www.
cbdio.com/BigData/2017-11/10/content_5632190.htm.
Accessed on January 16, 2018.

Wortham, J. (2010, May 13). Cellphones now used more for
data than for calls. New York Times. Retrieved from http:/
www.nytimes.com/2010/05/14/technology/personaltech/
14talk.html

Wu, A. X. (2014). The shared pasts of solitary readers in
China: Connecting web use and changing political


https://www.washingtonpost.com/news/democracy-post/wp/2017/08/18/chinas-dystopian-push-to-revolutionize-surveillance/
https://www.washingtonpost.com/news/democracy-post/wp/2017/08/18/chinas-dystopian-push-to-revolutionize-surveillance/
http://www.thebeijinger.com/blog/2018/01/23/how-play-hop-up-wechat-mini-game-tiaoyitiao
http://www.thebeijinger.com/blog/2018/01/23/how-play-hop-up-wechat-mini-game-tiaoyitiao
http://www.thebeijinger.com/blog/2018/01/23/how-play-hop-up-wechat-mini-game-tiaoyitiao
http://discovery.ucl.ac.uk/1514478/1/Social-Media-in-Industrial-China.pdf
http://discovery.ucl.ac.uk/1514478/1/Social-Media-in-Industrial-China.pdf
http://www.chinadaily.com.cn/bizchina/2006-12/26/content_767613.htm
http://www.chinadaily.com.cn/bizchina/2006-12/26/content_767613.htm
https://itunes.apple.com/gb/app/wechat/id414478124?mt=8
http://www.cbdio.com/BigData/2017-11/10/content_5632190.htm
http://www.cbdio.com/BigData/2017-11/10/content_5632190.htm
http://www.nytimes.com/2010/05/14/technology/personaltech/14talk.html
http://www.nytimes.com/2010/05/14/technology/personaltech/14talk.html
http://www.nytimes.com/2010/05/14/technology/personaltech/14talk.html

140 References

understanding through reading histories. Media, Culture &
Society, 36(8), 1168—1185. doi:10.1177/
0163443714545003

Wu, X. (2016). The legend of Tencent (1998-2016):
Evolution of a Chinese Internet company.
Hangzhou, Zhejiang: Zhejiang University Press.

(in Chinese).

wx-pai. (2017, April 19). Regretful announcement (it i %11).
Retrieved from http://mp.weixin.qq.com/s/
Qstcu57EtKhb3ykdO0CTDg. Accessed on May 19, 2017.

Xiao, Q. (2011). The battle for the Chinese Internet. Journal
of Democracy, 22(2), 47—61.

Xinhua News Agency. (2006, February 6). F4ERE(E & 1120
{¢.%. Retrieved from https://club.1688.com/threadview/
6153378.html

Yan, H. (2009). New masters, new servants: Development,
migration, and women workers in China. Durham, NC:
Duke University Press.

Yang, G. (2011a). Technology and its contents: Issues in the
study of the Chinese Internet. The Journal of Asian Studies,
70(4), 1043—-1050.

Yang, G. (2011b). The power of the Internet in China:
Citizen activism online. New York, NY: Columbia University
Press.

Yang, Y. (2006, November 22). 5-3k Q M58 5. Retrieved
from http://bit.ly/2FJXjQN (in Chinese). Accessed on March
18,2017.

Ye, J. (2018, January 22). China’s biggest internet firm finds
a way to bypass Google, Apple apps. Retrieved from http://
www.scmp.com/business/article/2129987/tencent-takes-aim-


http://mp.weixin.qq.com/s/Qstcu57EtKhb3ykdO0CTDg
http://mp.weixin.qq.com/s/Qstcu57EtKhb3ykdO0CTDg
https://club.1688.com/threadview/6153378.html
https://club.1688.com/threadview/6153378.html
http://bit.ly/2FJXjQN
http://www.scmp.com/business/article/2129987/tencent-takes-aim-apple-and-google-app-stores-wechat-mini-program-push
http://www.scmp.com/business/article/2129987/tencent-takes-aim-apple-and-google-app-stores-wechat-mini-program-push

References 141

apple-and-google-app-stores-wechat-mini-program-push.
Accessed on February 16, 2018.

Yuan, Y. (2013, July 6). &K “50 "B 1R, Guang Ming Daily,
p. 6.

Zelizer, V. A. (1997). The social meaning of money: Pin
money, paychecks, poor relief, and other currencies.
Princeton, NJ: Princeton University Press.

Zhang, C. (2016, September 6). Tencent edges out China
Mobile to become Asia’s most valuable company.
Retrieved from http://www.scmp.com/business/article/
2015615/tencent-edges-out-china-mobile-become-chinas-
most-valuable-company. Accessed on March 6,

2017.

Zhang, X. (2018, January 15). Xiaolong Zhang Released
Comprehensive Plan for WeChat 2018 (5K/NE k77 2018
1018 4 #71H 1), Retrieved from https://mp.weixin.qq.com/s/
AjOa_MpV]Jv38RMEyiJbYmA. Accessed on January 15,
2018.

Zhao, Y. (2007). After mobile phones, what? Re-embedding
the social in China’s “Digital Revolution™. International

Journal of Communication, 1(1), 29.

Zhou, B. (2011). Media exposure, civic participation and
political efficacy: An empirical study on “Xiamen PX Event”.
Open Times, 5, 123—141. (in Chinese).

Zhou, J. (2014, August). Underground world of QQ scams
revealed. Retrieved from http://www.szdaily.com/content/
2014-08/29/content_10095195.htm. Accessed on March 18,
2018.

Zimmer, M. (2010). “But the data is already public”: On the
ethics of research in Facebook. Ethics and Information


http://www.scmp.com/business/article/2129987/tencent-takes-aim-apple-and-google-app-stores-wechat-mini-program-push
http://www.scmp.com/business/article/2015615/tencent-edges-out-china-mobile-become-chinas-most-valuable-company
http://www.scmp.com/business/article/2015615/tencent-edges-out-china-mobile-become-chinas-most-valuable-company
http://www.scmp.com/business/article/2015615/tencent-edges-out-china-mobile-become-chinas-most-valuable-company
https://mp.weixin.qq.com/s/AjOa_MpVJv38RMEyiJbYmA
https://mp.weixin.qq.com/s/AjOa_MpVJv38RMEyiJbYmA
http://www.szdaily.com/content/2014-08/29/content_10095195.htm
http://www.szdaily.com/content/2014-08/29/content_10095195.htm

142 References

Technology, 12(4), 313—325. doi:10.1007/s10676-010-
9227-5

Zuboff, S. (2015). Big Other: Surveillance Capitalism and the
Prospects of an Information Civilization (SSRN Scholarly
Paper No. ID 2594754). Rochester, NY: Social Science
Research Network. Retrieved from https://papers.ssrn.com/
abstract=2594754

SOURCES FOR THE WECHAT TIMELINE

ENGLISH SOURCE

App Annieon WeChat’s historical ranking and reviews.

Maruma, M. (2014, September 4). Everything you need to
know about WeChat public accounts. Retrieved from https://
www.nanjingmarketinggroup.com/blog/wechat/everything-

wechat-public-accounts. Accessed on January 15, 2017.

Patel, C. (2014, February 1). WeChat’s New Year red
envelope lets Chinese distribute cash socially. Retrieved from
https://letstalkpayments.com/wechats-new-year-red-envelope-
lets-distribute-cash-randomly-among-friends/. Accessed on
January 15, 2018.

CHINESE SOURCES

WeChat official update releases website: https://weixin.qq.
com/cgi-bin/readtemplate?lang=zh_CN&t=weixin_faq_list


https://papers.ssrn.com/abstract=2594754
https://papers.ssrn.com/abstract=2594754
https://www.nanjingmarketinggroup.com/blog/wechat/everything-wechat-public-accounts
https://www.nanjingmarketinggroup.com/blog/wechat/everything-wechat-public-accounts
https://www.nanjingmarketinggroup.com/blog/wechat/everything-wechat-public-accounts
https://letstalkpayments.com/wechats-new-year-red-envelope-lets-distribute-cash-randomly-among-friends/
https://letstalkpayments.com/wechats-new-year-red-envelope-lets-distribute-cash-randomly-among-friends/
https://weixin.qq.com/cgi-bin/readtemplate?lang=zh_CN&t=weixin_faq_list
https://weixin.qq.com/cgi-bin/readtemplate?lang=zh_CN&t=weixin_faq_list

References 143

Tan, F. (2011, January 21). Tencent launches Kik-like
messaging app in China. Retrieved from https://thenextweb.
com/asia/2011/01/21/tencent-launches-kik-like-messaging-
app-in-china/. Accessed on July 6, 2017.

Wu, X. (2016). The Legend of Tencent (1998-2016):
Evolution of a Chinese Internet company. Hangzhou,
Zhejiang: Zhejiang University Press.

Yang, M. (2015, November 10). Former WeChat product
manager: To build a platform, create a virus first. Retrieved
from https://m.v4.cc/News-574596.html. Accessed on
January 15, 2017.

Yin, R. K. (1994). Case study research: Design and methods.
London: SAGE.

Zhang, X. (2018, January 15). Xiaolong Zhang released
comprehensive plan for WeChat 2018. Retrieved from
https://mp.weixin.qq.com/s/AjOa_MpV]Jv38RMEyiJbYmA.
Accessed on January 15, 2018.

Zhou, C., Wang, J., & Zhang, J. (2015). Play with WeChat
6.0 (1st ed.). Beijing: Post & Telecom Press.


https://thenextweb.com/asia/2011/01/21/tencent-launches-kik-like-messaging-app-in-china/
https://thenextweb.com/asia/2011/01/21/tencent-launches-kik-like-messaging-app-in-china/
https://thenextweb.com/asia/2011/01/21/tencent-launches-kik-like-messaging-app-in-china/
https://m.v4.cc/News-574596.html
https://mp.weixin.qq.com/s/AjOa_MpVJv38RMEyiJbYmA

	References
	Sources for the WeChat timeline
	English source
	Chinese sources




