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monograph. Thank you to Petar Jandrić, Chief Editor of Postdigital Science
and Education, who has been an important mentor in the field of postdigital
theory. I appreciate the support of my family who have lived in Dubai,
including Ursula Walsh, Jonathan, Razz, Daniel and Alya Hurley, as well as
my own children Max, Eliot and Ruby and their father Peter Flynn who are
still there with me. I am thankful to my friends who visited me in the emirate,
including Emily Harper, Bethu and Peter Thompson, Eleanor Field, Caitriona
O’Mahony, Tasha Eve, Matt Haikin, and Nathalie Coppin. Huge shoutout to
Katy Mathers, the commissioning editor at Emerald Points and the publishing
team who have been so supportive throughout the process. Finally, thank you
to Dubai itself: the intriguing cityscape that keeps on changing and refuses to
be captured within a single frame.

xi i i


	SOCIAL MEDIA INFLUENCING IN THE CITY OF LIKES
	SOCIAL MEDIA INFLUENCING IN THE CITY OF LIKES: Dubai and the Postdigital Condition
	Copyright
	Dedication
	CONTENTS
	LIST OF FIGURES AND TABLES
	ABOUT THE AUTHOR
	ACKNOWLEDGEMENTS



