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Identifying what type of social media data is
required for the research (e.g., Tweets, profiles).
This is dependent on the aim of the research.

Planning

A preliminary search/study with a small sample of
data can be used to identify the appropriate
keywords and hashtags that can be used to search for
the data (see Figure 2).

Use the Twitter website with advance search option
to search for the tweets. Tweak the search options
based on the data needs (e.g., specific periods).

Convert the search result pages into PDFs and save .
them. This is particularly useful as there are many Data collection
pages of data, and recoding the data is done taking
breaks between data collection.

Record the information on an excel sheet, including
as all relevant details (e.g., text, images, date).

Utilise the data analysis technique (e.g., content
analysis) chosen for the research. It is important to Data analysis
look at the sum of all of the elements in the tweets

(e.g., text + video) to fully understand the message.
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