
HOW SOCIAL SCIENCE

CAN HELP US MAKE BETTER

CHOICES

Optimal Rationali ty in Action





HOW SOCIAL SCIENCE

CAN HELP US MAKE BETTER

CHOICES

Optimal Rationali ty in Action

BY

CHRIS BROWN
School of Education and Childhood Studies,

University of Portsmouth, UK

United Kingdom � North America � Japan
India � Malaysia � China



Emerald Publishing Limited
Howard House, Wagon Lane, Bingley BD16 1WA, UK

First edition 2018

Copyright r 2018 Chris Brown

Reprints and permission service
Contact: permissions@emeraldinsight.com

No part of this book may be reproduced, stored in a retrieval
system, transmitted in any form or by any means electronic,
mechanical, photocopying, recording or otherwise without
either the prior written permission of the publisher or a licence
permitting restricted copying issued in the UK by The Copyright
Licensing Agency and in the USA by The Copyright Clearance
Center. No responsibility is accepted for the accuracy of
information contained in the text, illustrations or
advertisements. The opinions expressed in these chapters are not
necessarily those of the Author or the publisher.

British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British
Library

ISBN: 978-1-78754-356-0 (Print)
ISBN: 978-1-78754-353-9 (Online)
ISBN: 978-1-78754-355-3 (Epub)

Certificate Number 1985
ISO 14001

ISOQAR certified 
Management System,
awarded to Emerald 
for adherence to 
Environmental 
standard 
ISO 14001:2004.

http://permissions@emeraldinsight.com


Dedicated to the memory of Helen Brown and her 103
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