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Coolhunting, 3, 4, 24, 36, 107, 108, 349

finding trends by finding trendsetter, 39–44
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analysis of the crowd, 322–334

expert analysis, 298–311

swarm analysis, 311–321

Cooperation, evolution of, 93

Cooperation and trustworthiness, uncalculating, 94–95

Correlation, 78–80, 81

Correlation results of FFI metrics with six honest signal SNA metrics, 245–248

Correlations calculation between FFI and e-mail, 242–244

“Create new dataset”, 182

Creativity, 65–66

Criminal actors, identifying

through their honest signals of collaboration, 273–280

Criminals, identifying

through machine learning in condor, 280–290
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E-mail-based social network analysis, 64–65

Emails.csv, 220

Enron e-mail archive, 11, 109, 263

exploratory analysis, 264–272

identifying criminal actors through their honest signals of collaboration, 273–280
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Gephi, generating graph pictures with, 15, 459–464

GMAIL login dialog, 158, 159

GMAIL mailbox, 194

Google, 43, 93, 297, 425, 427

Google Custom Search, 115

Google Custom Search Engine (CSE), 136

degree-of-separation search with, 141–146

Google Trends, 97, 350

Graph, 28, 137–140

Grexit, 342

Group betweenness centrality, 70, 74, 118, 345

Group degree centrality, 70, 73

Happiness paradox, 101

Hawthorne effect, 56

Hillary Clinton’s mail, analyzing, 219–228

Homophily, evolution of, 94

Honest language, 50–51, 53, 61

Huffington, Arianna, 408

Huffington Post, 352

IIT, 298, 320–321

IMAP account, 158

“Import local data first”, 212

Infant Mortality reduction Collaboration Improvement and Innovation Networks (IM CoIIN), 189, 400

Inside media individual collaboration (IMIC), 13, 391–403

annotation process, 401–403

Inside media organizational collaboration (IMOC), 14, 419–423

annotation process, 423

Internet, 38, 92–93, 264, 295–334

Kaggle website, 220

KNIME, 447–458

environment, 8

identifying anti-vaxxers through machine learning using, 15

Knowledge flow optimization, 58–61

analyze, 59

coolfarming, 58

mirror, 60–61

optimize, 61

through organizational social network analysis, 29–31

predict, 59

Known unknowns, 107–108

Krugman, Paul, 408

Libertea2012, 352

Linear regression, 80, 82–83

“Load actor merge CSV”, 198

Louvain algorithm, 185–186

Machine learning, 447–458

finding fake reviews through, 96–97

Mailbox owner, removing, 174–185

Mann-Whitney U-test, 345
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